Audience

Time Span: 1 Week
' Impressions: 2614
>
ClickMedia Male: 43.5%
Female: 56.5%
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Audience by Time of Day
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Audience by Day of Week
Date Range 2009-06-07 to 2009-06-13
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Opportunity to See by Time of Day
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Daily Opportunity to See
Date Range 2009-06-07 to 2009-06-13

280

140

Date

OTS Count " Immpression SCount




Count

F00

260

420

Opportunity to See by Day of Week
Date Range 2009-06-07 to 2009-06-13

280

140

Day of Week

OTS Count " Immpression SCount




Gender Dispersion
Date Range 2009-06-07 to 2009-06-13

Male Count, 1.14K

Female Count, 1.48K
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Daily Audience by Gender
Date Range 2009-06-07 to 2009-06-13
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Gender Audience by Time of Day
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Gender Audience by Day of Week
Date Range 2009-06-07 to 2009-06-13
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